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Obijectives

CREATE A CUSTOM DIGITAL MARKETING PLAN THAT WILL ACCOMPLISH THE

@ CURRENT NEEDS FOR THE CITY OF HUDSON TO BOOST TRAFFIC FOR LOCAL
AREA SHOPS AND RESTAURANTS.

1) SPREAD THE WORD- Increase awareness with a multi channel marketing
C] approach while also re-engaging with local residents and those in neighboring cities.

2) GROW ENGAGEMENT - Increase engaged social media followers to visit local stores and

'l'/s/'"" restaurants and increase foot traffic. Also, increase awareness with online display ads to ensure
local businesses stay top of mind.

3) CONVERT - Turn online browser traffic into foot traffic and paying customers at the

brick and mortar level. Conversions as actual visitors to local businesses will show within
parameters seen in reporting data.




Solutions

O

Gain traffic online through highly targeted geofencing ads to specific

demographics to gain awareness and patrons to local businesses

Increase conversion rates of engaged traffic through retargeting ads and

use of industry specific landing pages to boost overall conversion rates.
Build highly targeted ads on social media where engagement is high to
develop a multi-channel approach for increased awareness.

Track actual patrons to local area businesses that have seen ads to be

able to show ROI for campaigns



Your Business Marketer - Digital Marketing Proposal

PREPARED FOR PREPARED DAT.
FEB 15, 2021
1 CAMPAIGN DATES
Clty of Hudson APR }st- MAY 31st
2021
CAMPAIGN MONTHLY
MEDIA OBJECTIVE/ STRATEGY DELIVERY LOCATION(S) COST CAMPAIGN DETAILS
- 3 : Targeting Hudson residents and nearby cities to come visit and
Geofencmg. Increasmg'onlme awgreness Hraugh . Mobile 95,000 buy local. Ads to deliver 1,000,000 total impressions during the
Demographic targeted display ads in defined areas Online banner 5 (500,000 : : ; s
: websites and . : campaign. Ads designed to drive visitors to shop, eat, or for
Data Based to grow brick-and-mortar ads impressions : 2
> app network restaurant takeout. Actual in store/restaurant visitors to be
Targeted Ads transactions. monthly)

tracked to show detailed campaign results.

Build social media interaction and Social media ads on newsfeed, video and instagram feed to

Targeted Social action through ads building Static & Facebook, engage the local area for more awareness. Consistent ads to
. - ) ; $5,000 o . .
Media engagement in strategic geographic Carrousel ads Instagram grow users driving them to take action through ongoing
locations

interactions.

Total Cost: $20,000 (2 month term)



Social Media Marketing (SMM)

T T R R T * Approximately 223 Million Americans used
billons and % change social media in 2019.

$50.86

* Marketers are spending more on social
media ads; with social media ad spend
amounting to more than $89 Billion in 2019.

* 89% of Marketers use Facebook in their
brand marketing efforts.

* Social Network video ad spending

207 2018 2019 2020 2021

M Social network ad revenues [ Revenue growth accounted for 28.7% of total video ad
MAINtAIINg 8 S008l NEwwOrk Presance, INCLOes PAK SIVertSing appeering spending, at $10.35 Billion.

within social networks, social network games and social network apps
Source; eMarketer, Oct 2019

251367 www.eMarketer.com




Geofencing

SR B i B * Mobile ads with Geofencing have
double the click-through rate.
N Hoj 51 O T
¥ o 1198 e =2 * The average consumer spends 5
2 o \ E.3 . hours on their mobile device and
AT Geofencing is compatible with 92% of
FRENGE Ssthe il smartphones.

* 71% of consumers prefer a
personalized ad experience.
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| * 53% of shoppers visited a retailer after
receiving a location based ad.
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Sunday, February 21

Day Night History
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RealFeel Shade High 27°

Max UV Index 2 (Low)
Average Wind SE 8 mph
Max Wind Gusts 15 mph
Rain Probability 18%
Snow Probability 35%

Average Cloud Cover

80%
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Russell to undergo arthroscopic knee surgery,
expected to miss 4-6 weeks

- theScore

CREDIT:
By Talal Ansari and Elizabeth Findell

Millions of Americans were without power
Tuesday after a winter storm brought snow,
ice, blackouts and record-setting low tem-
peratures to swaths of the U.S.

Nearly 75% of the Lower 48 states of the U.S.

was under snow cover, according to the Na-

tional Oceanic and Atmospheric Adminis-

tration’s National Snow Analysis daily re-

port, including many places rarely hit by in-

clement weather. A week ago, 45% of the
 ge—

Lower 48 was under snow.

DOWNTOWN HUDSON DESIGNATED | OUTOOOR | REFRESHMENT

PLEASE DRINI

Even with the storm moving off the North-
east coast later today, dangerously cold




