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                               Objectives
CREATE A CUSTOM DIGITAL MARKETING PLAN THAT WILL  ACCOMPLISH THE 
CURRENT NEEDS FOR THE CITY OF  HUDSON TO BOOST TRAFFIC FOR LOCAL 
AREA SHOPS AND RESTAURANTS.

1) SPREAD THE WORD- Increase awareness with a multi channel marketing 
approach while also re-engaging with local residents and those in neighboring cities.

2) GROW ENGAGEMENT - Increase engaged social media followers to visit local stores and 
restaurants and increase foot traffic. Also, increase awareness with online display ads to ensure 
local businesses stay top of mind. 

3) CONVERT - Turn online browser traffic into foot traffic and paying customers at the 
brick and mortar level. Conversions as actual visitors to local businesses will show within 
parameters seen in reporting data.



Solutions
○ Gain traffic online through highly targeted geofencing ads to specific  

demographics to gain awareness and patrons to local businesses 

○ Increase conversion rates of engaged traffic through retargeting ads and  

use of industry specific landing pages to boost overall conversion rates.

○ Build highly targeted ads on social media where engagement is high to  

develop a multi-channel approach for increased awareness.

○ Track actual patrons to local area businesses that have seen ads to be 

able to show ROI for campaigns





Social Media Marketing (SMM)

• Approximately 223 Million Americans used 
social media in 2019.

• Marketers are spending more on social 
media ads; with social media ad spend 
amounting to more than $89 Billion in 2019.

• 89% of Marketers use Facebook in their 
brand marketing efforts. 

• Social Network video ad spending 
accounted for 28.7% of total video ad 
spending, at $10.35 Billion. 



Geofencing

• Mobile ads with Geofencing have 
double the click-through rate.

•  The average consumer spends 5 
hours on their mobile device and 
Geofencing is compatible with 92% of 
smartphones. 

• 71% of consumers prefer a 
personalized ad experience. 

• 53% of shoppers visited a retailer after 
receiving a location based ad. 




